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PRESENT:  Rick Wyatt; Kim Wetherhold (via telephone conference); Karla Sexton, Business 

Development/Compliance Officer; and Jim Yoxtheimer, President & CEO 

 

Excused:  Shantay Hall 

 

I PR & Marketing 

 a.  Custom Marketing Templates Project Update:  Karla reported that Gavin has been 

working to design templates and ways to use new branding in our marketing efforts with the 

development of marketing collateral.  She presented to the committee the last few templates they 

have been working on for the Center.  The first is an email signature block to be used so as 

everyone’s signature on emails with a nice clean look.  The flyer is designed in such a way to use 

it for marketing collateral for each department to showcase our services.  Another design was  a 

business card which shows a bright design on one side and a very readable alternate side with the 

employees’ information.  The next design shared was the letterhead which featured a simple, 

clean design using the watermark in the bottom right corner.  Lastly, was the ad style, redesigned 

to include the addition of the mortar and pestle symbol for the pharmacy.  Karla indicated all 

templates should be easy to edit which will enable modification for multiple uses..  It was 

suggested to be sure the address and website address are added to the ads and flyers.  The 

committee felt the templates were clean and fresh and suggested that Karla go ahead and move 

forward with receiving the original templates from Gavin, which will close the project with 

Gavin.   

 b.  National Children’s Dental Health Month:  Karla reported that February is National 

Children’s Dental Health Month and the staff has been very busy planning different activities for 

the month.  The Center is hoping to have “Fluoride Fridays” where there will be time set aside 

for children to come to the Center to receive free fluoride treatments by appointment. Anyone 

would be able to bring their child to the Center whether they are a current patient or not.  Karla 

indicated she has been partnering with Nurse Family Partnership and the Elect program to plan 

an additional program on February 20th.  Dental outreach is also working with the James V 

Brown library to be able to present during one of their children’s programs in February.  Other 

partners, such as WIC, YWCA, and YMCA are in discussion with the Center for additional 

programs.  Jackie is working on a program with Firetree as well.  The Center is also thinking of 

having a coloring contest for the patients of the Center.   

 c.  Promotional Planning:  Efforts are being planned for additional promotional efforts 

to create visibility and synergy around all our programs.  Some of the ideas being considered 

include Transit Bus wraps to advertise services, visual promotions with Comcast and perhaps 

billboards. Karla also discussed working internally to update the website, as the project for more 

extensive changes to the website has been put on hold for now and use available funds to support 

these efforts.   

  i.  Social Media Update:  Karla reminded the Committee of the efforts in 

conjunction with NEXT Advertising to help with Google reviews, who had also been engaged to 

develop campaigns under a Google Ad Grant program, where Google would provide in-king 

matching funds, but which Google has since cancelled.  NEXT has been able to repurpose that 

funding to  to provide a nice package of additional account advertising and support to run more 

Facebook campaigns and to add an Instagram account.  Karla presented the last quarterly report  
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from NextAd and reviewed it with the committee.  This report showed there were 23,822 direct 

searches made for the website vs. 35,482 discovery searches.  It also shows the most common 

actions that customers take on the listing are the phone call actions, meaning the 

customer/potential customer will search the website for the phone number to call the Center or 

directions to the Center.   

 

  ii.  Advertising Calendar:  Karla indicated the Center is moving forward with 

the information shared at the last meeting to feature what is going on in the outreach department 

and highlight services of the Center with advertising each month.   

 

II Fundraising 

a.  Raise the Region Planning:  Karla reported Raise the Region will be March 11 and 

12th this year.  The platform is very similar to last year and updated images will be 

uploaded to the platform.  Karla is hoping to use the platform to harness the peer to 

peer functionality.  It is discussed how the Board can be engaged to push out 

information to people they know in efforts to gain more people in the donor base.   

b. Eat Around the World Update:  Karla reported she has done some research on the 

Pajama Factory as the possible venue for this year’s Eat Around the World.  She 

provided a website to the committee so they can view the facility as well.  Karla 

indicated she has reached out to the Pajama Factory but has not heard back yet.  As 

discussed in last month’s meeting, it was felt this is a more casual venue may draw in 

more of a crowd.  Karla has also reached out to the Central PA Foodbank to see if 

they are interested in partnering with the Center for the event.  The local 

representatives seem very interested but will have to present it to their Harrisburg 

branch and the Center is currently waiting to hear back from them.   

 

It was decided to place an item on the Full Board agenda for a PR, Marketing, & Fundraising 

update.  Kim has agreed to give the report at each meeting.   

 

Next Meeting:  February 17, 2020 5:30 PM, 431 Conference Room 


